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ABOUT US
Borneo Stingless Bee Sdn Bhd is based at Papar,
Sabah. Presently, our company purchases raw honey
from stingless bee farms in Sabah and Sarawak to be
processed and sold to the local and international
market under the brand name MADULUT.

With more than 15 years experience in bee farming,
our company aims to be a major player in the supply of
honey from stingless bee farms to the market.
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PLACE

• Stingless bees has gained world attraction for its various benefits.
Meliponiculture (i.e the cultivation of stingless bees on a commercial
scale for honey production or pollination) is a major activity in countries
such as Mexico, Costa Rica, Indonesia, Philippines etc. In Australia,
stingless bees are used for crop pollination.



• Stingless bee honey is now the trend of health care product
because of the benefit it brings to public.

• Nowadays, consumers have more bargaining power and are also
equally concern about their health. China is one suitable market
to promote stingless bee honey because of its vast population,
availability of bargaining power and increase in demand.
Presently, demands far exceeds supply in China.

• Consumption in China exceeds 300 000 tonnes per year, which is
three times the volume of export.



PRODUCT

• Extend your product by producing
different variants, or repackage existing
product.

• Offer something different to the market
that makes your product unique.
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• Legal, safety, and regulatory guidelines that must comply to
existing regulations in targeted markets.

• Additional audits and product reviews to accommodate
additional regulations and gather necessary documentation
for products and processes.

• For example, the product label must clearly show the country
of origin. This is a requirement for product labels in China.



PROMOTION

Advertisement 
Sales 

Promotion
Public Relation Tourism



AIRPORT ADVERTISING (KKIA)



MAGAZINE



SALES PROMOTION (EXHIBITIONS)

Sarawak AgroFest 2018



China International Beekeepers Conference 

& International Apiculture Expo 2018
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Sabah International Trade Show (SITS) 2019



PUBLIC RELATION
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TOURISM

}



PRICE

• Price adjustment is the most widely used strategy in 
market.

• Analysing competitors' price and set a reasonable 
target to help company build a sustainable competitive 
advantages.

• Giving discount or lower the products' price will help 
to attract customer to purchase and hence increase 
the sales.




